S ‘)‘/ S l I Southwestern Oklahoma State University
g SWOSU Digital Commons

Faculty Articles & Research University Libraries

4-26-2017

WAYS TO MARKET WITHOUT SOCIAL MEDIA: Where are they
when they aren’t online?

April Miller
Southwestern Oklahoma State University, april. miller@swosu.edu

Follow this and additional works at: https://dc.swosu.edu/libraries_articles

b Part of the Communication Technology and New Media Commons, Library and Information Science
Commons, Mass Communication Commons, and the Social Media Commons

Recommended Citation

Miller, April, "WAYS TO MARKET WITHOUT SOCIAL MEDIA: Where are they when they aren't online?"
(2017). Faculty Articles & Research. 53.

https://dc.swosu.edu/libraries_articles/53

This Article is brought to you for free and open access by the University Libraries at SWOSU Digital Commons. It
has been accepted for inclusion in Faculty Articles & Research by an authorized administrator of SWOSU Digital
Commons. An ADA compliant document is available upon request. For more information, please contact
phillip.fitzsimmons@swosu.edu.


https://www.swosu.edu/
https://www.swosu.edu/
https://dc.swosu.edu/
https://dc.swosu.edu/libraries_articles
https://dc.swosu.edu/libraries
https://dc.swosu.edu/libraries_articles?utm_source=dc.swosu.edu%2Flibraries_articles%2F53&utm_medium=PDF&utm_campaign=PDFCoverPages
https://network.bepress.com/hgg/discipline/327?utm_source=dc.swosu.edu%2Flibraries_articles%2F53&utm_medium=PDF&utm_campaign=PDFCoverPages
https://network.bepress.com/hgg/discipline/1018?utm_source=dc.swosu.edu%2Flibraries_articles%2F53&utm_medium=PDF&utm_campaign=PDFCoverPages
https://network.bepress.com/hgg/discipline/1018?utm_source=dc.swosu.edu%2Flibraries_articles%2F53&utm_medium=PDF&utm_campaign=PDFCoverPages
https://network.bepress.com/hgg/discipline/334?utm_source=dc.swosu.edu%2Flibraries_articles%2F53&utm_medium=PDF&utm_campaign=PDFCoverPages
https://network.bepress.com/hgg/discipline/1249?utm_source=dc.swosu.edu%2Flibraries_articles%2F53&utm_medium=PDF&utm_campaign=PDFCoverPages
https://dc.swosu.edu/libraries_articles/53?utm_source=dc.swosu.edu%2Flibraries_articles%2F53&utm_medium=PDF&utm_campaign=PDFCoverPages
mailto:phillip.fitzsimmons@swosu.edu

WAYS TO MARKET
WITHOUT SOCIAL MEDIA

Where are they when they aren’t online?


Presenter
Presentation Notes
Many libraries may not have a social media presence, or because of restrictions from on high may not be able to have/control their own social media.  Marketing is important no matter how it is done.  According to Pew Research Center, “30% of library users know little to nothing about the services that their library provides.” While the number is shocking, I think deep down we know it is true.  Let’s start with some basic marketing tactics.


BASIC MARKETING TACTICS

 Practice talking about your library.

e Prepare a brief explanation of what you do and why it matters.
* Rehearse this talk in front of the mirror, family, or co-workers.

 Make friends with like-minded businesses.

* Make friends with businesses in which you can serve a need
they have.


Presenter
Presentation Notes
Practice talking about your library.  Prepare a brief explanation of what you do and why it matters.  Remember not every one realizes we are more than books. Highlight features or services that are special to your library or that has a large role in helping the community.  Having a strong response when asked what you do for a living (without boring the socks off people) helps you sound confident and skilled in what you do. By making friends with like-minded business you can double your effort in reaching people and have a partner to help shoulder the load. Be on the lookout to make friends with businesses in which the library could serve or fill a need they have.  Offer your assistance, mention a certain service you have that would aid the business, etc. will not only make you friends in the business community, but also opens up the opportunity for future sponsors.  Those businesses you helped are going to be more likely to donate or help sponsor and event at the library than business who don’t know your worth.


SOCIAL MEDIA TACTICS OFFLINE

* Encourage existing audience or customers to bring their
friends to generate more users.

 Create a positive word-of-mouth.
« Be aware of how to describe and “sell” your library.

* Networking with both customers and fellow businesses.


Presenter
Presentation Notes
Using Social Media tactics offline. In today’s digital age most people are focusing on ways to market in social media.  Because of that many people forget the “old school” way of marketing.  But if you look at the basic marketing tactics for social media, they all root from old school marketing.  You still want to encourage customers to bring their friends, to create a positive word-of-mouth, sell your library and networking is always important.


A FEW QUICK TIPS

« Market the librarians, not just the library.

 Display of Librarian’s favorite books
 Map of places Librarians and staff have traveled
* Have a “Get to know your Librarian” board

 Focus on one service at a time.

« Advocacy and Marketing need to go hand in hand.
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Presentation Notes
Marketing the librarians, as apposed to just marketing the library or its services, might seem somewhat radical, but the more you can make the service look personal the better.  Ways to do this are: have a display of the librarian’s favorite books.  Make a make and have the library staff mark where all they’ve traveled. Create a get to know your librarian board.  Have their picture and a bunch of fun facts, to make it more interesting you could add some fake facts requesting patrons find the false facts and enter to win a small prize.  

One of the most common mistakes in marketing is when people try to market to much at one time.  It can be overwhelming and your message gets lost.  Many marketing strategies take time to build up, by focusing your attention on a group of people you understand what they value, how they use your resources, what their outcomes are you can then take that segment through you marketing planning and your marketing should be more manageable, have a quicker recognized impact, and more successful.

Advocacy and marketing need to go hand in hand.  The Marketing plan is in place so the offer the advocates make is actually there for the advocacy to work.


PAPER MEDIA

 Flyers
 Bookmarks

e Posters


Presenter
Presentation Notes
It wasn’t too many years ago everyone marketed without social media, how soon we forget, but there are ways of refreshing those marketing ideas of old, to reach different audiences.

We will start with paper media.  Flyers, bookmarks and posters all fall into this category.  I’m sure most of us still use these formats for marketing our library programs and resources, but are you doing it efficiently?  Are you only setting out those flyers and bookmarks around the library or hanging the posters in the library?  While this is a great way to advertise to current patrons, this does not reach your entire community.  Think of other places or groups to share your paper media with to further you advertising bubble.   Have a great children’s performer coming? Take flyers to the local schools, daycares or preschools. Look for places where your target audience spend the most time and advertise there.


ELECTRONIC MEDIA

e E-mail
 Web Presentations
e Radio Ads or Talks


Presenter
Presentation Notes
Next let’s look at electronic media.  Email is an obvious choice for sending out info about the library.  Most library’s ask for the email address of their patrons when signing them up for their library card, or you might have collected it at previous programs the library held.  Send an email invitation to those patrons when you have a similar event, or maybe you want to create an electronic newsletter.  We will talk about newsletters more in a bit.  

For Web presentations I am referring to short videos or slideshows you create to put on your library’s website.  This does not have to be a major production.  Make a video tour of your library maybe highlighting different areas in different videos or one complete virtual tour.  This can easily be done with a smart phone that most people are already using or own.  You could also make videos to advertise up coming programs, new books, or feature resources.  

Not everyone may have it in their budget for radio ads, which at times can be pretty costly, but if your local stations have a morning talk show, look into what you or your director would need to do to be invited on the program.   The public library system in my area does this frequently, and it has gotten them a lot more notice and exposure for no cost.  In fact the radio station enjoys having them so much, they get invited back pretty regularly.  Not everyone may have this experience, but it doesn’t hurt to investigate it, all they can do is tell you no.


PRINT MEDIA

 Local Newspaper
» School Newspaper

 Newsletter


Presenter
Presentation Notes
On to print media.  I am sure we all try to work with our local newspapers, and I hope you have a good working relationship with them.  If you do not, see what you can do to make it better.  Just sending press releases anytime any thing is happening in the library is probably not going to build a good relationship.  Talk with the editor, find out what type of articles they are looking for to put in the paper.  Let them know when you have photo opportunities occurring.  My local library has built a relationship with the paper, that anytime they have room for photos or articles, they contact the librarian.  The librarian in turn contacts the paper anytime they have events in the library, especially those that draw large crowds.  The librarian in my hometown has built up such a report with the local paper, she has weekly articles discussing new books, programs in the library, etc. You could always tie in with National Library Week and have the newspaper profile the library or librarian in and article or interview

If you are at a school or university you may have a school paper.  Do not overlook this as a way to reach patrons.  I frequently submit articles or give interviews to the publication students to be included in our school paper.  

We are back to newsletters again, except this time I am referring to a printed version.  Some library’s have newsletters monthly or quarterly to showcase various resources or programs coming to the library.  This can be a great way to keep the library in the forefront of their minds with out being over obtrusive.  Now there is a cost if you go with a print newsletter, as it has to be printed and mailed, but you may be able to find sponsors to help cover the costs.  Your local Friends group might want to help, a local business, or you could also sell ads to help supplement costs.


OTHER IDEAS

e Sidewalk Chalk
 Window Markers
* Fine Forgiveness Day

e Synchronized Book Cart Pushing
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Presentation Notes
Here are some other ideas that didn’t really fit in any of my other media categories.  The first is sidewalk chalk.  Seems simple, and it is cheap, but what a great idea to draw teens and preteens to the library.  University groups and organizations use sidewalk chalk all the time to advertise their events all over the campus, why should the library be left out.  Maybe you draw a path of footsteps to the library door, or just put program information out there to catch attention.  

Another pretty inexpensive way to grab attention is window markers.  They wash off easy with glass cleaner, and definitely draw attention.  I use them to catch the attention of students walking up and down the halls outside my library on either the wall of windows we have or the library door itself.  I usually draw pictures or get creative with the lettering, but you could easily use stencils if you wanted. From experience tho, usually if it isn’t perfect it will draw more attention than if it is.  Be creative and have fun.

A lot of libraries have a fine forgiveness day, but sometimes we forget about using this day to actually market the library and our resources or programs.  Entice them to come back to the library by showing off some new flashy products they might want to use.


I found this idea on a marketing blog, and I love it. The St. Charles Library (IL) has discovered a great community marketing tool - synchronized book cart pushing. The Bookettes are extremely popular at all local parades, and have even been invited by the students to participate in the high school homecoming parades. It is a great way to develop a following AND keep the library at the forefront of the community.  If you library is not already part of local parades, you should.  This is usually a free way for lots of advertising.  If you are not up to synchronized book cart pushing, you could always create a giant book out of cardboard and walk in the parade, or maybe you have a bookmobile that could drive in the parade.  Does your library have a mascot?  If so they could lead the library group in the parade.

There are lots of resources out there specifically on marketing libraries.  Just Google marketing in libraries and you will find a plethora of articles, blogs, books and websites with a lot of information.  Pintrest is an excellent site for finding marketing and book display ideas as well.


OTHER IDEAS

e Open house
* Photography/Art Show

e Music Concert


Presenter
Presentation Notes
Did you just receive new furniture, rearrange you library, or get a neat new item in your library?  Then hold an open house to show it off!  Open houses are a great way to network and get people into the library.

Have a photography or art contest in the library.  This could also be a program for kids by having them make their art at the library.  Have a local artist, art teacher or community leader come in and judge.  You can give away small prizes to the winners.  Set up the computer screensavers or wall paper to be a slide show of the art or photos.  Display all the art in the library.  You could even have a patron’s choice winner, by having the patrons vote on their favorites.  This would help everyone feel a part, and might get some new people in the library to view the artwork and vote.

You could also partner with area groups and host a music concert in the library.



WORDS CARRY IMMENSE POWER. OUR
CHOICE OF WORDS CAN MEAN THE
DIFFERENCE BETWEEN OTHERS PERCEIVING
US AS MARGINAL AND ORDINARY, OR AS
INDISPENSABLE AND EXTRAORDINARY.

--Valerie J. Gross

Questions?


Presenter
Presentation Notes
I want to leave you with this quote from Valerie J. Gross’ book Transforming Our Image, Building Our Brand: The Educational Avantage.

Words carry immense power.  Our choice of words can mean the difference between others perceiving us as marginal and ordinary, or as indispensable and extraordinary.

Does anyone have any questions?

If you would like to receive handouts of the Resources for your toolkit, do’s and don’ts of design, a list of good marketing books, and marketing blogs, please take one of my cards and email me.  I will happily share them with you.  Don’t hesitate to contact me if you have any questions.  Marketing and design are some of my loves, and talking about them makes me a happy camper.  Yes I am a big geek.  I wear that badge with pride 


RESOURCES

e Transforming Our Image, Building Our Brand: The Education
Advantage, By Valerie J. Gross

e The Library Marketing Toolkit

« www.thelibrarymarketingtoolkit.com

 How to ace marketing without social media

e https.//www.brookmccarthy.com/marketing-without-social-media/


http://www.thelibrarymarketingtoolkit.com/
https://www.brookmccarthy.com/marketing-without-social-media/

RESOURCES

 Marketing your Library

 https://americanlibrariesmagazine.org/2012/11/13/marketing-your-
library/

 Learn About Effectively Marketing Library Services
« http://ideas.demco.com/blog/marketing-library-services/

e Library Success — Marketing
e http://www.libsuccess.org/Marketing



https://americanlibrariesmagazine.org/2012/11/13/marketing-your-library/
http://ideas.demco.com/blog/marketing-library-services/
http://www.libsuccess.org/Marketing

CONTACT INFORMATION

o April K. Miller
e Librarian, Campus & Community Outreach Coordinator
« SWOSU

o april.miller@swosu.edu
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